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UNIT – I: Introduction to Consumer Behaviour 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

Q.No 2 Marks Questions 
Bloom’s 

Level 

1 Define consumer behaviour. Remembering 

2 What is the importance of studying consumer behaviour? Understanding 

3 Explain the term “market segmentation.” Understanding 

4 What are psychographic dimensions? Remembering 

5 Differentiate between motivation and perception. Analyzing 

6 What is personality in the context of consumer behaviour? Remembering 

7 State any two factors influencing attitude formation. Remembering 

8 What do you mean by information processing? Understanding 

9 Mention two ways marketers use consumer motivation. Applying 

10 What is the relationship between consumer behaviour and marketing strategy? Understanding 

Q.No 10 Marks Questions Bloom’s Level 

1 Explain the role of consumer behaviour in developing marketing strategy. Understanding 

2 Discuss the process of information processing in consumers. Understanding 

3 Analyze the influence of motivation on consumer behaviour with examples. Analyzing 

4 Evaluate how perception affects consumer buying decisions. Evaluating 

5 Discuss various theories of attitude formation and change. Understanding 

6 Explain the significance of personality in shaping consumer behaviour. Applying 

7 
Analyze the relationship between psychographic segmentation and marketing 

strategy. 
Analyzing 

8 Evaluate the importance of understanding consumer psychology in marketing. Evaluating 

9 Discuss the applications of attitude change in advertising strategy. Applying 

10 Critically analyze how consumer perception impacts brand positioning. Evaluating 
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UNIT – II: Social and Cultural Environment 

 

Q.No 2 Marks Questions 
Bloom’s 

Level 

1 What is meant by social stratification? Remembering 

2 Define reference groups. Remembering 

3 What are cross-cultural influences? Understanding 

4 Explain personal influence in consumer behaviour. Understanding 

5 How does family act as a decision-making unit? Understanding 

6 What is the impact of demographic factors on consumer behaviour? Understanding 

7 Give examples of socio-cultural factors influencing consumers. Applying 

8 Define social class and its importance in marketing. Remembering 

9 What role does culture play in shaping consumer preferences? Understanding 

10 Mention two economic factors affecting buying behaviour. Remembering 

 

Q.No 
10 Marks Questions Bloom’s Level 

1 Explain how social and cultural factors influence consumer behaviour. Understanding 

2 
Discuss the impact of social class and stratification on consumer decision-

making. 
Analyzing 

3 Analyze the influence of reference groups on purchasing decisions. Analyzing 

4 Examine the role of family in the decision-making process. Applying 

5 
Evaluate cross-cultural variations in consumer behaviour with suitable 

examples. 
Evaluating 

6 Discuss how marketers adapt strategies to cultural differences. Applying 

7 
Explain the relationship between demographic variables and consumer 

behaviour. 
Understanding 

8 Analyze the role of opinion leaders in shaping consumer preferences. Analyzing 

9 Evaluate the impact of social influence and conformity on marketing. Evaluating 

10 Critically examine the challenges faced by marketers in multicultural markets. Evaluating 

 

UNIT III – Communication and Consumer Behaviour 
 

Q.No 2 Marks Questions Bloom’s Level 

1 Define communication in marketing. Remembering 

2 What is persuasive communication? Understanding 

3 State the elements of the communication process. Remembering 

4 What is meant by diffusion of innovation? Understanding 
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Q.No 2 Marks Questions Bloom’s Level 

5 Explain the term “noise” in the communication process. Understanding 

6 What are the components of a message in consumer communication? Remembering 

7 State any two factors influencing effective communication. Remembering 

8 What is the significance of the Howard-Sheth Model? Understanding 

9 Distinguish between EKB Model and Webster & Wind Model. Analyzing 

10 How does communication affect consumer behaviour? Applying 

 

 

 

 

 

Q.No 10 Marks Questions Bloom’s Level 

1 
Discuss the process of communication and its relevance in consumer 

behaviour. 
Understanding 

2 Explain how marketers design persuasive communication messages. Applying 

3 
Analyze the diffusion of innovation process and its marketing 

implications. 
Analyzing 

4 Explain the Howard-Sheth Model of buyer behaviour. Understanding 

5 
Describe the EKB Model and its significance in understanding 

consumers. 
Understanding 

6 Compare the Howard-Sheth and EKB models of consumer behaviour. Analyzing 

7 
Evaluate the relevance of Webster and Wind Model in organizational 

buying. 
Evaluating 

8 Discuss how communication barriers can be overcome in marketing. Applying 

9 Analyze the role of feedback in the communication process. Analyzing 

10 
Evaluate the effectiveness of advertising communication in changing 

consumer attitudes. 
Evaluating 

 

 

UNIT IV – Consumer Decision Process 

Q.No 2 Marks Questions Bloom’s Level 

1 Define consumer decision-making. Remembering 

2 What is high involvement buying behaviour? Understanding 

3 What is meant by post-purchase evaluation? Understanding 

4 List the stages in the consumer decision process. Remembering 

5 What is brand loyalty? Remembering 

6 Explain the difference between high and low involvement decisions. Understanding 

7 What is the significance of repeat purchase behaviour? Applying 

8 Define consumption evaluation. Remembering 
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Q.No 2 Marks Questions Bloom’s Level 

9 What is meant by pre-purchase process? Understanding 

10 Mention any two factors affecting purchase decisions. Remembering 

 

Q.No 10 Marks Questions Bloom’s Level 

1 Explain the stages in the consumer decision-making process. Understanding 

2 Differentiate between high and low involvement consumer decisions. Analyzing 

3 
Analyze the factors influencing pre-purchase and post-purchase 

behaviour. 
Analyzing 

4 Discuss the determinants of brand loyalty among consumers. Applying 

5 Evaluate the importance of post-purchase evaluation in marketing. Evaluating 

6 Discuss the models of consumer decision-making process. Understanding 

7 Analyze how customer satisfaction impacts repeat purchase behaviour. Analyzing 

8 Evaluate the role of situational factors in consumer decision process. Evaluating 

9 
Explain how marketers can influence consumer purchase decisions at 

each stage. 
Applying 

10 
Critically examine the psychological aspects of consumer decision-

making. 
Evaluating 

 
 

 

UNIT V – Consumerism 

Q.No 2 Marks Questions Bloom’s Level 

1 Define consumerism. Remembering 

2 What are the roots of consumerism? Understanding 

3 Mention any two consumer rights. Remembering 

4 What is consumer safety? Understanding 

5 Define consumer privacy. Remembering 

6 What is the purpose of the Consumer Protection Act, 2019? Understanding 

7 What is a Consumer Disputes Redressal Commission? Remembering 

8 Mention two marketer responses to consumer issues. Applying 

9 What are environmental concerns in consumerism? Understanding 

10 What is consumer information and why is it important? Understanding 

 

Q.No 10 Marks Questions 
Bloom’s 

Level 

1 Discuss the evolution and significance of consumerism in India. Understanding 

2 Explain the rights and responsibilities of consumers. Understanding 

3 Analyze the major provisions of the Consumer Protection Act, 2019. Analyzing 

4 Evaluate the role of Consumer Disputes Redressal Agencies in protecting Evaluating 
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Q.No 10 Marks Questions 
Bloom’s 

Level 

consumers. 

5 Discuss the role of government and NGOs in promoting consumerism. Applying 

6 Analyze the impact of consumer awareness on business practices. Analyzing 

7 Explain the importance of consumer information and education. Understanding 

8 
Evaluate marketer responses to modern consumer concerns such as privacy and 

environment. 
Evaluating 

9 Discuss the causes and consequences of consumer exploitation. Applying 

10 Critically examine the relevance of consumerism in the digital age. Evaluating 
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